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Couldn‟t Attend. . . . .  

 Here‟s What You Missed. .  
By Kimberly Hinds, 1st Vice President 

October Luncheon Recap 

It‟s Third and Goal— “Inside Scoop on Superbowl 2012” 

Chris Gahl, Vice President Of Marketing & Communications, Pre-

senter 

Chris discussed: 

 behind-the-scenes planning for this epic game;  

 what will be free and open to the public the week of the Su-

per Bowl;  and 

 how hosting this game will impact the community financially 

and socially etc. 

 

December Luncheon Recap 

Angel Tree” at the Wyndham Hotel West hosted by Shannon 

Swalls.  The chapter partnered with Minorities in Hospitality and 

Indianapolis Chapter of Indiana Black Expo and brought toys, 

clothes and etc for 70 children from Indianapolis Public School 

58?  This has been one of our largest community projects and it 

gets better each year.  Melissa Perry, from Crowne Plaza Airport 

donated an overnight stay suite for one of the under privileged 

family to have Christmas at the hotel.  Thanks again Melissa for 

your donation and thoughtfulness. 

COVER STORY ON PAGE 5 
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PRESIDENT‟S MESSAGE 
By Teresa Campbell, President, 

Crossroads of America Chapter 

 What a year for our SGMP Chapter!  We got off to a 

great start in January with a luncheon meeting at the 

Sheraton City Center downtown with Host Wendy Servies.  

John A. Scott presented us with “Manners do Matter” 

which was our phase II series of Meeting Etiquette.  We 

learned about basic rules of business meeting etiquette 

and tips on international etiquette, plus our business body 

language.  From there we went to “Raising the Game” 

touring the New additions to Downtown Convention Cen-

ter and Fairfield Inn and Suites with Laura Kenney and Jen-

nifer Wheeler at the Convention Center and Carrie White 

with Whitelodging hotels.  Boy, the convention center has 

a whole lot of space now to hold meetings and exhibits.  

Especially now that Super Bowl is in Indy for 2012. 

  

 With the National Education Conference just a few 

months away, we dedicated the March luncheon to 

“Looking Beyond the Peephole”, hotel safety and security 

with William Cray's, Detective from IMPD which was hosted 

at the beautifully JW Marriott with Jennifer Russell.  Another 

outstanding culmination of networking, entertainment, 

food and drinks at our Annual CVB Expo hosted by Cath-

erine Horn at Hilton Indianapolis North.  Almost everyone 

left the expo with a gift from a vendor. 

  

 In May, our founder Ralph Menzel, CMP flew in 

from Germany and presented us with”10 Excel Secrets” at 

Fisher's Hospitality & Conference Center hosted by Craig 

Toby.  In June, we had 13 COA planners and suppliers who 

went to the 29th National Education Conference in Norfolk.  

We all had a blast and the weather was perfect.  After re-

turning from National Conference on June 28, John A. 

Scott presented us with Phase III of Meeting Etiquette “Dine 

Like a Diplomat” at the Omni Severin.  The basic rules to 

dining etiquette eating styles: American, Continental, and 

International. 

  

 In August Marlene Lu, CGMP with Indiana State Uni-

versity presented on “Balancing the Books-The Cost of Do-

ing Business” at Indianapolis Marriot East with our gracious 

host and Chapter Treasurer, Susie Urai.  Danny Lopez, Ex-

ecutive Director with Indiana Commission on Hispanic/

Latino Affairs spoke to us in September regarding ―Crossing 

Cultures‖ Engaging a Conversation on Diversity at Univer-

sity Place hosted by Joe Watson. 

  

 Now here is the kicker….. “It’s 3rd and Goal” Prep-

ping for Super Bowl 2012 with Chris Gahl, Director of Com-

munications with Indianapolis Convention & Visitors Asso-

ciation in October at Crowne Plaza Airport hosted by our 

newest member, Melissa Perry.  We found out how to ma-

neuver downtown Indianapolis and how SGMP members 

can help and assist with the Super Bowl. 

  

 Now the year has come to an end and it is Decem-

ber already.  Well time for “Angel Tree” at the Wyndham 

Hotel West hosted by Shannon Swalls.  The chapter part-

nered with Minorities in Hospitality and Indianapolis Chap-

ter of Indiana Black Expo and brought toys, clothes and 

etc for 70 children from Indianapolis Public School 58?  This 

has been one of our largest community projects and it 

gets better each year.  Melissa Perry, from Crowne Plaza 

Airport donated an overnight stay suite for one of the un-

der privileged family to have Christmas at the hotel.  

Thanks again Melissa for your donation and thoughtfulness. 

 

 In between our luncheon and board meeting we 

had a few special events.  Crossroads celebrated 15 years 

of being a chapter in September and October.  In Sep-

tember, Rob Bergeron and Ralph Menzel visited us and 

came to our September luncheon and in October we had 

a celebration with Ivy Tech’s Chef Academy.  The Chef’s 

showed us their talents and then we had a magic act to 

entertain us.  Thank you, Sherris for hosting our 15 year anni-

versary. 

 In September, we launched our new website with 

Star Chapter.  Our new website allows for on-line registra-

tions and payments, creates badges for luncheons, cre-

ates the sign-in sheet, keeps a record of everyone’s atten-

dance and so much more.  It has made life easier for our 

Communications Chair, Kimberly Hinds who also serves as 

our webmaster and 1st Vice-President. 

 I hope that this 2011 review gets you excited about 

what lies ahead for 2012.  Be sure to attend and see what 

Crossroads has in store for you! 

 

 

 

 

SGMP Chapter President, 

Teresa Campbell 
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IN THE SPOTLIGHT. . . . 
By Kimberly Hinds, 1st Vice President, Communications  Director 

CHAPTER NEWS 

Interview with Melissa Perry 

 

How well do you think you know  Melissa.  Melissa is a cancer survi-

vor.   

 

Read more about  Mellissa. . . 

 

How long have you been in the hotel industry & how did you get 

started in the business?  Five years ago I closed my real estate 

company and was at a cross roads professionally.  A position 

came available at the hotel, at first it was suppose to be just a pit 

stop until I figured out what direction I wanted to go in.  But in the 

end I found such a position for the hospitality industry that I am 

now pursuing my degree in Event and Hotel Management. 

 

Why did you join SGMP?  I recently took over the government mar-

ket segment at the Crowne Plaza Indy Airport.  I believe that SGMP 

will be a significant influence in my desire to increase my business 

networking and sales opportunities. 

 

Spouse? I have been married 24 1/2 years! 

 

Children?  I have two daughters that are married 

 

What is the biggest selling point for your property?  The Crowne 

Plaza Indy Airport has a three very unique meeting rooms.  The 

Amphitheater and Symposium are both tiered rooms and our 5th 

story Chant éclair features windows facing the sunset each eve-

ning.  In addition to our unique rooms, we have over 18 breakout 

spaces and a Ballroom all which were renovated in 2008. 

 

Best thing about your job?  Experience/Learning new things and 

people . 

 

Describe yourself in three words?  Upbeat, Resilient and Proactive 

 

Hidden Talent?  I can’t think one...lol 

 

Favorite pastimes?  I love my doing wine tastings. 

Greatest Accomplishment?  My greatest accomplishment was 

raising two beautiful, successful and well rounded daughters and 

not allowing cancer to control my life last year. 

 

 

Interview with Tina Mahern 

 

How well do you think you know Tina? 

Did you know that Tina traveled throughout 

Europe and the U.S. as a child of an Air 

Force Sergeant?  

Did you know that Tina loves chocolate, 

traveling, beautiful music and painting?   

How long have you been a meeting planner & how did you get 

started in the business?  I began as an official meeting planner in 

2004 by helping a friend build an event planning company.  I util-

ized my project management, fundraising and non-profit admini-

stration skills to build the business aspect of that company.  I real-

ized early on during that process that I wanted to be an independ-

ent, professional meeting planner and began my own company in 

2007.    

  

Why did you join SGMP? I currently work with the Department of 

Child Services and Family and Social Services Administration with 

planning several training conferences for them.  I am interested in 

meeting other meeting planners who work with government cli-

ents. 

 

What piece of advice would you give a novice meeting planner?  

Be honest, follow your best instinct and treat every action you pro-

vide for a client as the most important detail of that meeting.  Re-

member, they are first and foremost your client! 

Best thing about your job?  Building working relationships with a 

variety of personalities is the best part of my career!  (It doesn’t hurt 

that I get to wear yoga pants while I work and my dog sits at my 

feet all day.) 

 

Worst thing about your job? Being an independent meeting plan-

ner means that if I don’t do it, it doesn’t get done – therefore, I put 

in very long hours and am always ―on-call.‖ 

 

Describe yourself in three words? Calm, determined, diplomatic 

 

What is your greatest accomplishment in life? Aside from my fam-

ily, I was most proud to have served as the Owner’s Liaison to 

building the CineDome Theatre at The Children’s Museum of Indi-

anapolis.  It has since been changed to the Dinosphere.  But that 

was a huge learning experience for me and one I will always re-

member. 

Favorite pastime? Cooking fabulous healthy/creative meals then 

feeding others! 

 

  

Favorite movies? Old movies on TNT - anything from MGM’s golden 

era of musicals; Singing in the Rain, On the Town, etc. or even Doris 

Day or Bob Hope movies. 

 

Anything else you would like for us to know about you. My ultimate 

goal in life is to make the switch to making a living as an artist.  I 

am currently putting together enough work to have my first one-

woman show-shooting for this to happen in 2012!  
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A Super Hospitality  

Opportunity 
Chris Gahl, Vice President, Indianapolis Con-

vention & Visitors Association 

 
 

 

 

 

 

Over the weekend of February 

5, more than 150,000 people 

will gather in Indianapolis to wit-

ness the hype and excitement 

of Super Bowl XLVI.  As a first-time Super Bowl host city, this 

event is an incredible opportunity to have the interna-

tional spotlight shine on the 12th largest city in the 

U.S.  Over a four-day period, visitors will generate more 

than $150 million in economic impact. 

 

A city deliberately designed to host major events and 

conventions—Indy hosts the world’s largest single-day 

sporting event each year, the Indy 500—Indianapolis’ 

70,000-person tourism industry is again ready to roll out 

the red carpet to welcome these international guests. 

To ensure the hospitality community is ready, through a 

four-module, free online training program, hospitality em-

ployees have logged on and officially become certified 

in the Super Service Program—essentially formalizing 

―Hoosier Hospitality.‖  This online training is a self-paced 

educational program, designed to prepare the city’s hos-

pitality community and event volunteers from across Indi-

ana with valuable information, tools, and resources. The 

purpose is to continue to exceed visitors' expectations 

and continue to position Indiana and Indianapolis as a 

premier location for meetings, conventions, trade shows 

and special events. 

 

From a special event venue standpoint during the Super 

Bowl, in just six days, there will be more than 130 private 

parties, monopolizing virtually every special event venue 

in the city.  An epic block party will take place, as the city 

transforms Georgia Street (a three-block downtown street 

modeled after a plaza in Barcelona, Spain) into the Super 

Bowl Village—live concert stages, food booths, ice carv-

ings and even a ZipLine suspended 100 feet in the air 

above the village. 

 

The recently expanded Indiana Convention Center is 

transforming its 566,000 square feet of continuous exhibit 

space into the NFL Experience, an interactive football 

theme park with hands-on punting and passing fields, 

autograph sessions, games and competitions. With 12 ho-

tels representing more than 4,700 hotel rooms connected 

via climate controlled skywalks into the Indiana Conven-

tion Center and Lucas Oil Stadium, staying warm is easy.  

 

All eyes will be on Indianapolis on February 5, literally, with 

an estimated 111 million viewers tuning into the game, 

which would make it the most watched TV show of all 

time.   

 

This Super City has a proven track record of hosting major 

conventions and events.  This Super City is ready. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

To find out about all of the events taking place at Super 

Bowl  XLVI visit the host committee website at 

http://www.indianapolissuperbowl.com 
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Schedule of Super Bowl Village bands 

announced 

 

 

 

 

 

 

 

 

 

 

 

 
 The 2012 Indianapolis Super Bowl Host Com-

mittee announced Monday the dates and times for 

the musical performances in the Super Bowl Village 

that will start on Friday, January 27, 2012. Two stages 

- the Pepsi Stage at Meridian and Georgia Streets 

and the Verizon Stage at Pennsylvania and Georgia 

Streets – will host bands daily through Super Bowl 

Sunday for the public to enjoy for free. 

  ―The Super Bowl Village will provide an out-

door fan festival gathering spot for visitors and resi-

dents alike to enjoy,‖ said Allison Melangton, presi-

dent and chief executive officer of the 2012 Indian-

apolis Super Bowl Host Committee. ―Whether you’re 

a fan of country, hip-hop or rock, you’ll find music 

on both stages to enjoy.‖ 

  

The schedule of bands is included below. 

  

 Emmy-award winning Zuri Hall will serve as the 

on-stage emcee in the Super Bowl Village as well as 

host for ―Village TV.‖ Comedian and Super Bowl am-

bassador Mike Epps will also make special appear-

ances throughout the week. 

 More features announced for the Super Bowl 

Village include: 

 ―Fire and Ice‖ Lounges will provide food and 

beverage sales in several locations through the Su-

per Bowl Village. 

 Super Dash, two human-powered wheels, one 

dedicated to each fan base of the competing Su-

per Bowl teams, operate similar to a hamster wheel. 

Each day, the top 100-yard dash scores will be an-

nounced. On February 5, the division that gener-

ated the most energy will be crowned champion. 

The unique energy race that will energize football 

fans is provided by Global Inheritance, a 501C3 non-

profit organization. 

 

 Kinect NFL PLAY 60 FanDome provides an im-

mersive 360 degree inflated dome with full-body 

gaming on Kinect for Xbox 360. Kinect responds to 

body movement with controller-free gaming. The 

interactive Kinect gaming is exciting and new for 

seasoned gamers and rookies alike. Get active with 

Kinect! 

 Papa John’s will provide a mobile kitchen 

near the Verizon Stage on Pennsylvania Street with 

pizza for purchase. 

Other previously announced elements in the Super 

Bowl Village include: 

 ESPN Broadcast Studio on Pan Am Plaza 

The Ice Gurus Randy Finch and Derek Maxfield from 

the Food Network’s show Ice Brigade will entertain 

with live ice sculpting performances 

 While pre-sale for ZipLine tickets has ended, walk-

up sales for $10 per ride will be available daily for 

visitors to enjoy the 96’ tall, 800’ long ride down 

Capitol Avenue through the Super Bowl Village. Tick-

ets must be purchased at the time of the ride, while 

spots last. 

 Tailgate Town and Touchdown Alley will pro-

vide a fun football atmosphere as you enjoy the Vil-

lage. 
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What is the CGMP designation?  The CGMP is a three day course designed to 

provide training for the government meeting professional whose work is gov-

erned by the rules and regulations of the federal, state and/or local govern-

ment.  

 

It is a very intense three-day training.  It is recommended that participants who 

are seeing their CGMP attend the three day training and participate fully in the 

classroom activities.  The content and agenda for this course assumes that you 

have worked in the meetings management industry for at least one year and 

have a basic knowledge of industry terminology and acronyms.  This course will 

cover the process of managing and coordination your meeting and introduce 

the travel regulations and ethics that govern your events. 
 

Upcoming trainings: 
 

Certified Government Meeting Professional (CGMP) Course - Oklahoma 

Feb 07, 2012 9:00am - Feb 10, 2012 11:00am 

(GMT-05:00) Eastern Time (US & Canada) 

Event Type: Education 

Category: Technical Workshop 

 

Certified Government Meeting Professional (CGMP) Course - Sacramento 

Mar 20, 2012 9:00am - Mar 23, 2012 11:00am 

(GMT-05:00) Eastern Time (US & Canada) 

Event Type: Education 
Category: Technical Workshop 
 

Certified Government Meeting Professional (CGMP) Course - Chicago, IL 

Jul 09, 2012 9:00am - Jul 12, 2012 11:00am 
(GMT-05:00) Eastern Time (US & Canada) 

Event Type: Education 
Category: Technical Workshop  

www.sgmp.org 
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NATIONAL NEWS 

1. Education 

 
Certified Government Meeting 

Professional (CGMP) certification is 

available to every member 

(planner or supplier) throughout 

the year and across the country 

 

Expert speakers add value to 

every event 

 

The National Education Confer-

ence provides education, re-

sources, and networking all at 

once every year 

 

Your chapter’s meetings provide 

resources and networking all at 

once every month 

 

2. Resources 
 

A complimentary subscription to 

Government Connections maga-

zine is provided to every member 

 

Regular tours of area conference 

facilities are provided at every 

event 

 

The National Education Confer-

ence provides education, re-

sources, and networking all at 

once every year 

 

Your chapter’s meetings provide 

resources and networking all at 

once every month 

 

 

 

 

3. Networking 
 

Our online buyers guide and elec-

tronic membership directory are 

available to every member 

24/7/365 

 

Formal industry forums and/or in-

formal idea-sharing takes place at 

every event 

 

The National Education Confer-

ence provides education, re-

sources, and networking all at 

once every year 

 

Your chapter’s meetings provide 

resources and networking all at 

once every month 

Promoting SGMP Membership is as Easy as „1-2-3‟ 
From Government Connections, Winter 2009 

MEMBERSHIP  

DUES CHANGE 

Effective October 1, 2010 SGMP will raise 

its membership dues by 10%: 

 

 Government Planner - $55 

 Contract Planner - $140 

 

 Supplier - $350 

 Associate Supplier - $250 

 

 Educator/Student - $25 

 Retiree - $25 

 

Please refer to www.sgmp.org for all cur-

rent membership information. 

You Can Earn the CGMP Designation. . . 

NEW GSA PER DIEM RATES 

ANNOUNCED 

Effective October 1, 2010 the new Indiana 

county per diem rates: 

 Allen: Lodging $81; Meals & Inc. $56 

 Hamilton: Lodging $91; Meals & Inc. 

$61 

 Hendricks: Lodging $77; Meals & Inc. 

$61 

 LaPorte: Lodging $77; Meals & Inc. $56 

 Marion: Lodging $91; Meals & Inc. $61 

 Monroe: Lodging $91; Meals & Inc. 

$56 

 Porter : Lodging $79; Meals & Inc. $51 

 St. Joseph: Lodging $87; Meals & Inc. 

$56 

 Tippecanoe: Lodging $80; Meals & 

Inc. $51 

 Other location without specified rates: 

Lodging $77; Meals & Inc. $46 

 

Check out www.gsa.gov for more informa-

tion. 
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Free Social Media Marketing Plan - The Top 4 Ways to Use Social Media in Your 

Online Marketing   By Emily Stoik 

JANUARY/FEBRUARY/ MARCH Q 1 2012 

TECHNOLOGY 

Where can you go to find a truly effective free social 

media marketing plan? Most people in business and 

in the online marketing industry understand that so-

cial media is a massively, powerful way to network 

and promote your business, but what are the best 

ways to use it so that you will be noticed and taken 

seriously? Well here is a free social marketing plan 

that you can start using now to improve your online 

marketing efforts today. 
 

Free Social Media Marketing Plan- The Top 4 Ways to 

Use Social Networking and Media for Online Market-

ing: 

1- Social Bookmarking: This is a clever way to essen-

tially give your content more votes and improve its 

ranking on the search engines. Simply use a book-

marking site such as Digg or Propeller to bookmark a 

link to an article or video that you have done and 

instantly improve your rank on Google or yahoo. 
 

2- Forums: Another great method of free social me-

dia marketing is to participate strategically on online 

discussion forums. Provide value and helpful links 

and info while also providing links back to your web-

sites or blogs through anchor texting. 
 

3- Social Networking: Twitter and Facebook are ex-

cellent free social media marketing tools that you 

can use to promote your business while making fan-

tastic connections and contacts to share helpful tips 

with and provide more opportunities for driving traf-

fic to your websites and getting more prospects. Just 

be sure to have a balance. Remember that social 

networking is all about making a connection and 

providing value. Never make a nuisance of yourself 

by just spamming and posting your links all day long. 
 

4- Keyword Research: While this may not appear 

very social at first glance, it is so important to keep in 

mind that with everything you do online to market 

your business as well as any free social marketing, it is 

absolutely critical that you remember to use relevant 

long-tail keywords within your posts to be sure that 

the search engines will find your content and give 

you priority placement among the search page re-

sults. 

 

When it comes to free social media marketing, and 

any of the other most popular internet marketing 

tactics, is often not enough to just use a free word 

tracker tool to do your keyword research, but there 

is a company that offers over 10 hours of profes-

sional keyword research to their members while pro-

viding massive lists of the best keywords to use within 

your online marketing campaigns and titles so be 

sure that you do your homework to locate the best 

Online Marketing program to ensure that you will 

have an edge on your competition and stand out in 

the marketplace! 
 

Where to go to Learn Social Media Marketing: 

Remember, that free Social Media Marketing and 

Networking is a technique that requires patience, 

balance and careful strategy. Be sure to look for a 

legitimate Internet Marketing school and mentor 

with the experience to train you to be as effective as 

possible in all your online marketing efforts. You must 

provide value and connect in an honest and open 

way. Remember, that people don't care how much 

you know until they know how much you care! 

 

Next, continue learning more about obtaining your 

own Free Social Media Marketing Plan -Fill in the 

form on the first page and then watch the videos on 

Step #3 of the second page to learn more about 

Social Media Marketing and the other Top Online 

Marketing Strategies that you can Start using Today 

to Make Sure Money Online! 

 

 

 

 

 

 

 

 

 

 

 

 

Article Source: http://EzineArticles.com/?

expert=Emily_Stoik  
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How Secure is Your Gmail, Hotmail, YahooMail?  By John Sileo 
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TECHNOLOGY 

 

 
 

 

 

 

I just finished an interview with Esquire magazine about 

the security of webmail applications like Gmail, Windows 

Live Hotmail and YahooMail. Rebecca Joy, who inter-

viewed me on behalf of Esquire, wanted to know in the 

wake of the Rupert Murdoch phone-hacking scandal, 

how secure our photos and messages are when we 

choose to use free webmail programs. 

The simple answer? Not very secure. Just ask Vanessa 

Hudgens (nude photos), Sarah Palin (complete takeover 

of her email account) and the scores of celebrities and 

power figures who have been victimized by email hack-

ing. 

Think of using webmail (or any web-based software, in-

cluding Facebook, Twitter, Google Docs, etc.) as check-

ing into a hotel room. Unlike a house, where you have 

tighter control over your possessions, the same is not true 

of a hotel. While you definitely own the items you bring 

into a hotel room (laptop, smartphone, wallet, passport, 

client files), you don’t have nearly as much control as to 

how they are accessed (maids, managers, social engi-

neers who know how to gain access to your room). In 

short, by using webmail to communicate, you are ex-

changing convenience for control. 

Here are the five most common ways you lose control: 

1. The password on your email account is easy to guess 

(less than 13 characters, fail to use alpha-numeric-

symbol-upper-lower-case, don’t change it often) and 

someone easily hacks into your webmail account, giv-

ing them access to your mail, photos, contacts, etc. 

2. Someone inside of the webmail company is given a 

huge incentive to leak your private information 

(tabloids that want access to a celebrity’s photos and 

are willing to pay hundreds of thousands for it). 

3. You populate your password reminder questions 

(What high school did you go to?) with the correct 

answers instead of using an answer that is not easily 

found on your Facebook, LinkedIn or Classmates.com 

profile. 

4. You fail to log out of your webmail while on a public 

computer (hotel business center, school, library, ac-

quaintances house), allowing them to log back in to 

your email account using the auto saved username 

and password (which by default tends to stay on a 

system for up to two weeks). 

 

You continue to deny the fact that when you store your 

information in places that you don’t own, you have very 

little actual control. 

 

If you are sending sensitive information of any sort (text, 

photos, identity, videos or otherwise), don’t use webmail 

or social networking to send it. Use a mail program that 

resides on your own computer and encrypt the sensitive 

contents using a program like PGP. That gives you a much 

stronger form of protection than ignorantly exposing your 

information for all to see. 
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Committee Reports 

Membership 

Teresa Campbell, President 

 

Crossroads would like to welcome our newest members Vickie Carter, Embassy Suites 

Indpls., North; Michelle Martin, Ivy Tech Community College; Courtney Schafer, Sheraton 

Indpls., Keystone at the Crossing; LaShanta Gripper, Indiana State Fairgrounds; and Tammy 

Wile, Professional Conventions and Meetings Inc.   We are currently at 46 members.  This 

means 23 planners, 18 suppliers and 5 others.  Which would maintain our chapter to a 56.1% 

Planner Ratio.  We currently receive 60/40 revenue share from National which means our 

chapter is a size 3.  We would like to increase our membership to size 2 and get a 70/30 

revenue share check.  

   

CHAPTER NEWS WELCOME NEW MEMBERS 

 

 Vickie Carter, Sales Mgr. Em-

bassy Suites Indpls North 
 

 Michelle Martin, Event Coordina-

tor, Ivy Tech Comm. College 

 

 Courtney Schafer, Sales Manager 

        Sheraton Keystone at the Crossing 

 

 Tammy Wile, President & Planner 

        Prof. Conventions & Mtgs. Inc. 

POLICY & PROCEDURES 

CHANGES 

Effective March 1st Crossroads 

Luncheon fees will increase to the 

follow: 

Fees 
Planner Members:             $7 

Supplier Member               $25 

Planner Non-Member      $15 

Supplier Non—Member   $35 

 

EFFECTIVE IMMEDIATELY 

 

Guests 

Planners may attend 2 comp meet- 

ings. Must join on 3rd mtg. 

Suppliers may attend 1 comp meet- 

ing. Must join on 2nd.  

 

Ì Walk-ins  

will be assessed a $5 fee for not 

making a reservation 

 

 Cancellations  

need to be emailed to the President 

or Treasurer within 24hr of the pro 

gram. 

 
 òNo Shows”  

will still be required to pay for event 

before attending another event. 

Planners:                                     $7 

Suppliers:                                    $25 

Planner Non-Member          $15 

Supplier Non—Member            $35 

 

All fees collected help support the 

education programs of the chapter, 

chapter website, and chapter 

scholarships to the SGMP National 

Conference. 
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Fundraising Committee 

Sherris Johnson, CMP 

 

I recently participated in a national conference call of SGMP chapters to discuss fundrais-

ing activities.  I am pleased to report that our chapter is on the right track with our focus on 

advertising and special events to raise funds to support our programs and services to mem-

bers.   

 

One change we are making is offering more frequent, small silent auctions throughout the 

year instead of one large auction in October.  Watch your inbox in February for an opportu-

nity to provide an item (or two) for upcoming silent auctions.  Planners, you are welcome to 

solicit donations from non-member vendors as well.  Please email sajohnso@ivytech.edu for 

donation forms or more information. 

 

Our next networking/fundraiser event is scheduled on May 11 at Morty’s Comedy Club fea-

turing the comedy of Michael Sommerville.  We will conduct advance sales of tickets to 

friends, family, co-workers and everyone we meet for an evening of live, hilarious entertain-

ment at Morty’s.  Now under new management, Morty’s has a new menu and new two-

item minimum requirement which can be a drink and a food item, or two drinks, 

etc.  Please help support your chapter by signing up to sell tickets or buy a block of tickets 

to give as gifts, incentives or rewards. 

 

Finance 

Susie Urai, Treasurer 

 

We ended the month of December  2011 with $3503.63 in our checking account and a bal-

ance of $2744.26 in savings.  We budgeted $2,050 for the Board Expenses for the National 

Conference in New Orleans in 2012, which will be adequate based upon the per diem rate 

of $135.  Scholarship attendance for 2012 has been budgeted for $1,650; however, with the 

unpredictable airline prices and the higher per diem rate, the Chapter must carefully look 

at how many people we can award the scholarship to for the National Conference.  

mailto:sajohnso@ivytech.edu
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Committee Reports continued. . .  

Education Committee 

John Scott, Chair 

 

"As the Crossroad of America SGMP Chapter moves forward into the new year, education has been a major part 

of our vision; focusing on building a stronger and informed chapter. Our goal will be to increase certification of our 

members (new and old), encouraging members to become more involved with the creation of programs that are 

stimulating, educational, beneficial, fun and entertaining.  In the coming months we will introduce new topics and 

ask for the memberships feedback; we want them to share with us their thought's, ideas and just plan - telling us 

how we can do things better.  However, their valuable input can will be shared by attending the luncheon and 

completing the surveys. 

 

We will continue to share with our members points of emphasis throughout the year from National and local lead-

ership as we grow and build a much more knowledgeable chapter.  

Communications 

Kimberly Hinds, Chair and 1st Vice President 

 

Crossroads of America recently invested in a new website host Star Chapter.  After much consideration and de-

bate the board decided this was a great investment.  The new website allows us to distribute program surveys, on-

line registration, creates sign-in sheets, keeps track of new members and our guest, and the best of all we can do 

on-line payments by credit card.  The new site has reduced the amount of time it takes to register someone and it  

assist in reducing the amount of paper we utilize.  GREEN POWER!!! 

 

The Newsletter is being revamped and it is our hope to have the Road Map redesigned sometime later this year.  If 

you have any ideas for an article, please contact Kimberly Hinds at admin@sgmpindy.org 
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Michael tried standup comedy on a dare while a student at the University of Notre Dame. He was soon emcee-

ing Fighting Irish pep rallies and growing 70's style sideburns to do extra work in "Rudy". Upon graduation, he 

moved to New York City and took a job in advertising but, when his neck became irritated from shaving every 

day, he retired to pursue comedy full time. His first job was dancing in a pink bear suit at Bar Mitvahs and he was 

hooked. 

Since then Somerville has carved a unique niche in entertainment. He is the writer/host of FLN’s ―Wingman‖, au-

thors Glamour Magazine’s renowned dating column ―Jake: A Man’s Opinion‖ and is a nationally touring 

standup comedian. He’s appeared on Comedy Central, NBC’s The Apprentice, VH1 (40 Greatest Pranks, Crazi-

est Concert Moments, 100 Most Wanted Bodies), Bravo’s 100 Funniest Movies and hosted Starz’s Stand Up or 

Shut Up, Nick at Night’s Road Crew and Encore’s ―What Guys Want‖. Michael’s debut CD, ―Welcome to Somerville‖ plays in regu-

lar rotation on satellite radio and his web series ―Love, Somerville‖ has received over one million views worldwide. He’s been 

quoted in numerous publications from Time Magazine to Maxim and was named one of ―10 Hottest NYC Comics to Watch‖ by 

Improper Magazine. 

In his free time, Michael likes sleeping late and fettuccini, and loathes the sound of honking horns. While generally convivial, he is 

most fun after coffee. 

SAVE THE DATE  

May 11, 2012 @ 8pm  

3625 E. 96th Street  

Indpls, IN 46240  

Ticket are $10  

FUNDRAISER 
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By LaShanta Gripper, Sales Manager 

 

 Experience the Difference!  The Indiana State 

Fairgrounds offers 17 venues and 2 tracks on a 250-acre 

campus.  Our staff, venue flexibility, and customer ser-

vice will help you create a memorable event!  The ISF 

can accommodate events of all types: conventions, 

consumer shows, conferences, sports, concerts, fairs, 

exhibitions, meetings, weddings, banquets and re-

treats.  Contact us today to reserve your dates at Indi-

anapolis’ most flexible center!  

 The Indiana State Fairgrounds offers modern 

event facilities in a historical setting.  The Indiana State 

Fairgrounds first opened in 1892 and has hosted 115 Indi-

ana State Fairs.  Prior to 1892, the first 40 Indiana State 

Fairs were held at rotating sites around the state. 

 In 1990, the Indiana State Fairgrounds began its 

present existence as a year-round events center.  In that 

time, many of our venues have undergone renovations 

and upgrades that have continued to bring modern 

comforts to the Indiana State Fairgrounds ability to be a 

great site for conventions, consumer shows, confer-

ences, sports, concerts, fairs, exhibitions, meetings, wed-

dings, banquets and retreats.   

 Laid out over 250 acres, the Indiana State Fair-

grounds is home to more than 1,000,000 square feet of 

event space and offers the most flexible event venues in 

the state of Indiana. 

 

Historical Fun Facts: 

 The Pepsi Coliseum (built in 1939) has served as the 

model for both Lucas Oil Stadium (Indianapolis Colts) 

and Bankers Life Fieldhouse (Indiana Pacers). 

 The first automobile to record a 60-mph speed was 

driven in June 1903 by Barney Oldfield on the Fair-

grounds track. Oldfield piloted Henry Ford’s red 999 Ar-

row ―Red Devil‖ car. 

 Presidents Woodrow Wilson, Franklin D. Roosevelt, 

John F. Kennedy, Bill Clinton, George W. Bush, and 

Barack Obama have visited the Indiana State Fair-

grounds. 

 The Winter Club of Indianapolis, an affiliate member 

of the US Figure Skating Association and one of the old-

est operating figure skating clubs, debuted at the Pepsi 

Coliseum in 1940 and still operates today. 

 Elvis Presley did one of his first TV interviews in the 

Communications Building in 1956, not long after re-

cording ―Heartbreak Hotel‖.  The song was released in 

January 1957. 

 Cassius Clay (Muhammad Ali) boxed as an amateur 

in 1957 in the Communications Building. 

 The only Beatles concert ever held in Indiana was 

held here in September 1964.  Tickets ranged for $3-5 

and attendance reached 30,000 over two sold out 

shows. 

 The West Pavilion hosted a dinner for 13,383 people 

at the Indiana Farm Bureau Co-Op’s Golden Anniver-

sary in 1976. 

 40,000 fans gathered for a Hoosier Celebration con-

cert in the track infield on July 2, 1988, featuring Indiana 

native John Cougar Mellencamp. 

Auto racing’s greats have raced on our dirt track – A.J. 

Foyt, Al Unser, Mario Andretti, Barney Oldfield, Jeff 

Gordon, Tony Stewart and more. 
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Event Announcement!!!!  

  

Mardi Gras Party 

February 18th 

The Hilton Indianapolis North 

 82nd and Shadeland 

2 DJs, 2 Kinds of Music, Food,  

2 Party Rooms 

Dinner and Party $45 

Party only $20  



Education 
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Four Quick Fixes for Your Conference Education  
by Dave Lutz, CMP  

Is your education program stuck in a 

rut? If you're like most meeting professionals, you start planning 

for next year's conference with good intentions, but end up with 

the same format and tracks - and very few new faces at the 

podium. The end result is a cookie-cutter experience. 

If you want to retain and grow your audience, breathing new 

life into your conference education is a must. Here are four 

quick fixes to consider that will help you design an improved 

conference experience: 

1. Make the content current - Results of a survey of 250 associa-

tion professionals conducted by Velvet Chainsaw and Tagoras 

in September indicated that about 75 percent of respondents 

use a call- for-papers process that closes nine to 10 months be-

fore the annual conference. Attendees often com- plain that 

education is too basic and not current. 

The fix - Re-examine your call-for-papers deadline, and shrink it 

to six to eight months out from the conference. Program 80 per-

cent of your sessions for the initial marketing push, leaving holes 

that can be filled with relevant and timely topics. Announcing 

newly added sessions in the weeks leading up to your meeting is 

a drip-marketing campaign strategy that helps attract hold-out 

registrants. Consider adding an exclusivity clause to your 

speaker agreements stating that their content will be presented 

first at your conference, and hold that advantage for as long as 

reasonable. 

2. Identify content gaps - Conferences that rely solely on the call

-for-papers process may not produce the education your par-

ticipants need most. 

The fix - Prior to opening up your call for papers, survey or 

crowdsource your primary audience segments to gain a deep 

understanding of their major problems. Make it clear that pro-

posals that map to those needs will be given greater considera-

tion. After plotting the initial program, solicit additional presenta-

tions that address the specific issues that are under-

programmed. 

3. Coach industry speakers - Sending out emails, links to manu-

als, or speaker portals isn't enough. Much of this type of commu-

nication is ignored and focuses on logistical needs versus edu-

cation excellence. 

The fix - Provide advice that helps speakers prepare content 

that is up-to-the-minute and includes tips for audience partici-

pation. On average, it takes about eight hours to prepare a one

- hour presentation. Are your presenters putting in that much 

time? 

A common attendee complaint is "there wasn't enough time for 

the session." Make sure your presenters are focused on the three 

to five things they want the learner to recall. Content reduction 

and a laser focus should be your mantra. Organizations that 

coach and communicate with their speakers over the phone 

are more successful. 

4. Continuous improvement - According to the survey refer-

enced previously, only 70 percent of conference organizers ask 

attendees to rate each speaker in their session evaluations. If 

you want an improvement, you must have better data. 

 

The fix - A speaker database or Excel work- book with ratings 

should be kept up to date. Session evaluations should evaluate 

each speaker's style, delivery, and knowledge. Also survey 

whether the presentation matched the learning objectives - 

and whether there was any selling from the podium. Top speak-

ers should be invited back and will need less coaching. This may 

seem like I'm contradicting my assertion that you need new 

faces on your program, but the intent is to invite back only the 

cream of the crop. The top 25 percent is a good rule of thumb. 
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PERSONAL DEVELOPMENT 

 

Hello and Happy New Year!  Ah, January, the time of New 

Year’s resolutions and promises of what the year will 

bring.  It is estimated that over 65% of us make New Year‟s 

resolutions.  Unfortunately, only about 8% actually suc-

ceed.  Why?  You can thank your brain. 

Our brains love to do the same thing over and over again, 

and when we try to change those habits, our brains fight 

back.  We can make declarative statements, promise the 

powers that be, and even make changes for a short time, 

but if we’re not careful, our brain’s plasticity will take over 

and revert us right back to old habits before we can say 

Happy New Year!  Habits are not instincts.  They are ac-

quired reactions.  Returning to our old habits creates relief 

from the discomfort of doing what we’re used to, even if 

it’s not healthy. 

So what do you do if you’re serious about sticking with your 

resolutions this year?  Because what works for one person 

might not work for another, here are a few techniques to 

help you make your resolutions stick: 

1.  Determine your commitment.  On a scale of 1-10, how 

committed are you to accomplishing your resolution?  This 

is a trick question.  You are either committed to doing 

what it takes or not.  Decide ahead of time. 

2.  Follow the 1% rule.  What’s the difference between hot 

water and boiling water?  One degree.  Whether it’s walk-

ing 15 minutes a day, which equates to 91 hours a year, or 

getting rid of one soda a day, which equates to 26 lbs a 

year, the little changes are what make the big differ-

ence.  Don’t set yourself up to fail by trying to change too 

much at once. 

3.  Don‟t get rid of bad habits.  You can’t break a habit; you 

can only replace it with a different one.  Trying to STOP do-

ing something actually makes you do it more.  Rather than 

quitting something, replace it with something positive and 

productive.      

4.  Identify your W.I.I.F.M. (what’s in it for me).  You can ei-

ther do this by asking yourself what you have to gain by 

accomplishing your goal, or sometimes more powerfully, 

asking yourself the price of not changing. 

5. Imagine success.  Imagine what success feels like and 

looks like.  Athletes use visualization to train because it has 

been proven to work.  When you focus on something, that 

focus instantly creates thought patterns and ideas you 

wouldn’t have had otherwise.  This focus gets your highest 

level of unconscious support. 

6.  Take action.  Just like you can’t get thinner by watching 

others exercise, you can’t accomplish your goals just by 

dreaming about it.  Take action, even if you don’t feel like 

it.  

7.  Don‟t derail.  Remember, just because you get off track, 

doesn’t mean you have to completely derail.  Forgive 

yourself and move on. 

Here’s to your success in 2012!  Wishing you peace, happi-

ness, and lots of belly laughs! 

Resolution that sticks! 
By Anne Pritchard 
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http://www.pickthebrain.com/blog/20-useful-things-you-can-accomplish-in-15-minutes/
http://www.pickthebrain.com/blog/20-useful-things-you-can-accomplish-in-15-minutes/
http://www.kitchentablemedicine.com/stopdrinkingsoda/
http://www.kitchentablemedicine.com/stopdrinkingsoda/
http://sportsmedicine.about.com/cs/sport_psych/a/aa091700a.htm
http://sportsmedicine.about.com/cs/sport_psych/a/aa091700a.htm


The 2012 SGMP NEC will be held in New Orleans, LA, on May 16- 19, 2012. This will be our  

30th annual NEC — the biggest annual event in the government meetings industry — is 

where government professionals from across the country come together for one-stop 

and non-stop education, resources and networking. 

 

Questions about the 2012 SGMP NEC? Contact Mark at mark.harvey@sgmp.org. 
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 The Chefôs Academy in downtown Indianapolis offers a bachelorôs degree in Hospitality & Restaurant Management (HRM).  This 

program is designed to develop the knowledge and skills to begin a career path toward management in the hospitality and food service industry. 

Drawing on the resources of The Chefôs Academy, it integrates the industryôs preference for both food service (ñthe back of the houseò) and 

hospitality (ñthe front of the houseò) skills.   

 The program includes a strong management component which encompasses problem-solving, forecasting, strategic-planning, team 

building, and human resource management.  Students complete an internship midway through their program and an externship at the conclusion 

of their program covering both front and back of the house operations. These strategically placed experiences, combined with a balance of in-

dustry specific operational courses, the management component, and career relevant general studies, empowers students to realize their full po-

tential and professional goals in the hospitality food service industry. 

 Finally, the program can be completed in approximately 2 ½ years either on campus or online!  This flexibility is a great match for to-

dayôs industry professionals.  Jokima Hiller, Program Coordinator; Gwen Hasse, Lead Instructor; and Brittany Barwegen, Instructor are a rock 

solid team waiting to share their years of experience and talent.  To keep up with what weôre doing on campus and online, visit us at 

www.facebook.com/hrmprogram.  Scholarship opportunities are available! 

 

Left to Right:  Jokima Hiller, Gwen Hasse,  
Brittany Bawegen 

mailto:mark.harvey@sgmp.org
http://www.facebook.com/hrmprogram
https://www.facebook.com/photo.php?pid=486082&id=151290321589299


CROSSROADS OF AMERICA CHAPTER LEADERSHIP TEAM 
President 

Teresa Campbell 

Tel (317) 232.5517 

tcampbell@iquest.net 

1st Vice President 

Kimberly Hinds 

Tel (317) 233.8240 

kimberly.hinds@dcs.in.gov 

2nd Vice President 

Shannon Swalls 

Tel (317) 381.6109 

sswalls@wyndham.com 

Secretary 

Nancy Gilbert 

Tel (317) 233.7616 

ngilbert@isdh.in.gov 

Treasurer 

Susie Urai 

Tel (317) 322.3716 ext 1103 

urais@indymarriotteast.com 

Immediate Past/Fundraising Liaison 

Sherris Johnson, CMP 

Tel (317) 921.4975 

sajohnson@ivytech.edu 

CHAPTER CALENDAR OF EVENTS 

January 10, 2012 

Board Meeting 

IGC-S Conf. Rm 25 

302 W. Washington St. 

Indianapolis, IN 46204 

11:30—1:30p 

 

January 24, 2012 

Chapter Luncheon 

The Chef’s Academy 

644 East Washington Street 

Indianapolis, IN 46204 

 

Topic:  Scheduling a Successful Confer-

ence -”When to break, when to have 

long lectures, when to lunch and when 

to do breakouts. 

 

February 14, 2012 

Board Meeting 

Embassy Suites North 

3912 Vincennes Rd. 

Indianapolis IN  

11:30—1:30p 

 

February 28, 2012 

Chapter Luncheon 

Embassy Suites North 

3912 Vincennes Rd. 

Indianapolis IN  

 

Topic:  Improving Communication be-

tween Planners and Suppliers: Tips for 

Successful Partnership 

To register and for more information, go to our website at www.sgmpindy.org. 

 

March 13, 2012 

Board Meeting 

Westin Hotel  Downtown Indpls 

50 S. Capitol 

Indianapolis, IN 46204 

11:30—1:30pm 

 

March 27, 2012 

Chapter Luncheon 

Westin Hotel  Downtown Indpls 

50 S. Capitol 

Indianapolis, IN 46204 

 

Topic:  Maneuvering the Slippery 

Slopes of Government Ethics 

 

April 12, 2012 

Board Meeting 

Marriott East  

7202 E. 21st Street 

Indianapolis, IN  

11:30—1:30pm 

 

April 24, 2012 

Chapter Luncheon 

Marriott East 

7202 E. 21st Street 

Indianapolis, IN  

 

Topic:  Indiana Venues Expo 

All Chapter Luncheons 

Registration: 11:30am 

Lunch/Program: Noon-1pm 
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CHAPTER NEWS 

May 11, 2012 

Board Meeting 

Indiana State Fairgrounds 

1202 E. 38th St 

Indianapolis, IN  

11:30—1:30pm 

 

May 22, 2012 

Chapter Luncheon 

Indiana State Fairgrounds 

1202 E. 38th St 

Indianapolis, IN  

 

Topic:  Get the Scoop on the Govern-

ment Per Diem 

 

June 12, 2012 

Board Meeting 

Sheraton Keystone at the Crossing 

8787 Keystone Crossing 

Indianapolis, IN  

11:30—1:30pm 

 

June 26, 2012 

Chapter Luncheon 

Sheraton Keystone at the Crossing 

8787 Keystone Crossing 

Indianapolis, IN  

 

Topic:  Top Ten Tips to Maximize Your 

Meeting Professionals Skills 
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National  Education Conference 

May 16-19, 2011 New Orleans, LA 


